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DETAILED ACTION 

Election/Restrictions 

Applicant's election without traverse of claims 1-34 in the reply filed on 7/12/07 is 
acknowledged. 

Claims 35-47 are withdrawn from further consideration pursuant to 37 CFR 
1.142(b) as being drawn to a nonelected subcombination, there being no allowable 
generic or linking claim. 

Claim Rejections - 35 USC § 103 

1. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

2. Claims 1, 16-18, 33, 34 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Sokei et al. (US 2003/01 15097 A1), and further in view of Schwab et 
al. (US 2002/0019777 A1). 

Re claims 1 and 18, Sokei et al. teach a method/system of buying back goods, 
comprising steps of designating a buy-back center to a user that has purchased goods 
that are a targeted item; at said buy-back center, directing said user to enter as input 
the order number of the goods that were purchased through said sales center at a 
Website on a network and accepting an application for buy-back of a used item; and at 
said buy-back center, having confirmed that said user has purchased goods from said 
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sales center based on said order number, giving said user a prescribed benefit (see e.g. 
paragraph 0033 - the book recycling promotion system). 

Sokei et al. do not explicitly teach a method/system for buying back goods, 
comprising a sales center for marketing target goods. 

However, Schwab et al. teach a method/system for buying back goods, 
comprising a sales center for marketing target goods (see e.g. paragraph 0050 - third 
party service center). 

therefore, it would have been obvious to a person of ordinary skill in the art, at 
the time of the invention, to modify Sokei et al. by including a sales center for marketing 
target goods, as taught by Schwab et al., in order to centralize the system. 

Re claims 16 and 33, Sokei et al. teach a method of buying back goods, further 
comprising a step wherein: said buy-back center simultaneously carries out a process of 
paying the buy-back price of a used item to said user and a process of giving a benefit 
to said user (see e.g. paragraph 0090 - The recovery company pays the customer the 
amount corresponding to the buying price; paragraph 0038 - points). 

Re claim 17, Sokei et al. teach a method of buying back goods, further 
comprising a step wherein: said buy-back center, after completing the process of paying 
the buy-back price of a used item to said user, transmits to said sales center by way of 
said network buy-back results that include information relating to the used item that has 
been bought back from said user (see e.g. paragraph 0090 - Afterward, the recovery 
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company appends information indicating that the payment has been made to the record 
of purchase ID and send the record to the book recycling promotion device 10). 

Therefore, it would have been obvious to a person of ordinary skill in the art, at 
the time of the invention, to modify Sokei et al. by transmitting to said sales center by 
way of said network buy-back results that include information relating to the used item 
that has been bought back from said user, as taught by Schwab et al., in order to keep 
data between the sales center and the buy-back center in synch. 

Re claim 34, Sokei et al. do not explicitly teach a system for buying back goods, 
wherein: said buy-back server includes means for transmitting, to said sales server by 
way of said network, results of buy-back that include information relating to the used 
items that have been bought back from said users after completing the process of 
paying the buy-back prices of the used items to said users. 

However, Schwab et al. teach a system for buying back goods, wherein: said 
buy-back server includes means for transmitting, to said sales server by way of said 
network, results of buy-back that include information relating to the used items that have 
been bought back from said users after completing the process of paying the buy-back 
prices of the used items to said users (see e.g. paragraph 0051 - the merchant then 
provides acknowledgment back to the consumer) 

Therefore, it would have been obvious to a person of ordinary skill in the art, at 
the time of the invention, to modify Sokei et al. by including means for transmitting, to 
said sales server by way of said network, results of buy-back that include information 
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relating to the used items that have been bought back from said users after completing 
the process of paying the buy-back prices of the used items to said users, as taught by 
Schwab et al., in order to in order to keep the user informed and therefore increase user 
satisfaction. 

3. Claims 2-15, 19-32 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over Sokei et al. (US 2003/0115097 A1), in view of Schwab et al. (US 2002/0019777 
A1), as applied to claims 1 and 18 above, and in further view of Roman et al. 
(2002/0010634 A1). 

Re claim 2, Sokei et al. teach a method of buying back goods further comprising 
steps of: at said Website of said sales center on a network, accepting an application for 
purchase of goods by directing said user to enter as input personal data of said user; 
registering said personal data of said user that said sales center has directed said user 
to enter as input when applying for purchase and information relating to goods that said 
user purchased in correspondence with said order number in a user information 
database in said sales center; registering in advance information on the particulars of a 
benefit that is to be given to said user by said sales center in an item information 
database in said sales center; and obtaining, by said buy-back center, information 
relating to said user from said user information database and/or said item information 
database in said sales center based on said order number that said user is directed to 
enter as input when applying for buy-back (see e.g. paragraphs: 0015 - register a book 
purchased information; 0037- register customer name and information and fig. 6 ). 
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Re claim 3, Sokei et al. do not explicitly teach a method of buying back goods 
further comprising steps of: accepting an application for buy-back at a Website of said 
buy-back center by directing said user to enter as input both said order number and said 
personal data of said user; transmitting by way of said network from said buy-back 
center to said sales center said order number and said personal data of said user that 
said user was directed to enter as input at* the time of application for buy-back; checking 
at said sales center for matching of said personal data that is registered in said user 
information database in correspondence with said order number that was transmitted in 
from said buy-back center with said personal data that was transmitted in from said buy- 
back center; and having confirmed that said personal data matches, obtaining at said 
sales center information relating to said user from said user information database and/or 
said item information database in said sales center and transmitting said obtained 
information to said buy-back center by way of said network , 

However Schwab et al. teach a method of transmitting by way of said network 
from said buy-back center to said sales center said order number and said personal 
data of said user that said user was directed to enter as input at the time of application 
for buy-back; checking at said sales center for matching of said personal data that is 
registered in said user information database in correspondence with said order number 
that was transmitted in from said buy-back center with said personal data that was 
transmitted in from said buy-back center; and having confirmed that said personal data 
matches, obtaining at said sales center information relating to said user from said user 



Application/Control Number: 1 0/647,31 1 Page 7 

Art Unit: 3627 

information database and/or said item information database in said sales center and 
transmitting said obtained information to said buy-back center by way of said network 
(see e.g. paragraph 0052) 

Therefore, it would have been obvious to a person of ordinary skill in the art to 
modify Sokei et al. by including the steps cited above, as taught by Schwab et al., in 
order to authenticate ownership of goods being sold and prevent fraud. 

Sokei et al., in view of Schwab et al., do not explicitly teach a method of buying 
back goods further comprising steps of: accepting an application for buy-back at a 
Website of said buy-back center by directing said user to enter as input both said order 
number and said personal data of said user. 

However Roman et al. teach a method of buying back goods further comprising 
steps of: accepting an application for buy-back at a Website of said buy-back center by 
directing said user to enter as input both said order number and said personal data of 
said user (see e.g. paragraphs: 0015-0016). 

Therefore, it would have been obvious to a person of ordinary skill in the art to 
modify Sokei et al., in view of Schwab et al, by accepting an application for buy-back at 
a Website of said buy-back center by directing said user to enter as input both said 
order number and said personal data of said user, as taught by Roman et al., in order to 
facilitate access to the system and therefore encourage users to sell back goods in 
demand. 
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Re claims 4, 8, 21, 25 Sokei et al. teach a method of buying back goods, 
wherein: said information relating to said user is information relating to goods that said 
user has purchased that is registered in correspondence with said order number in said 
user information database in said sales center {customer purchase master 22), and/or 
information on the particulars of a benefit that is to be given to said user that is 
registered in said item information database in said sales center (see e.g. paragraph 
0039). 

Re claims 5, 9, 22, 26 and 31, Sokei et al. do not explicitly teach a method of 
buying back goods wherein: said buy-back center proceeds with a process of buying 
back a used item from said user only when said personal data of said user that said 
user was directed to enter as input when applying for buy-back matches said personal 
data of said user that is registered in said user information database in said sales 
center. 

However, Schwab et al. teach a method of buying back goods wherein: said buy- 
back center proceeds with a process of buying back a used item from said user only 
when said personal data of said user that said user was directed to enter as input when 
applying for buy-back matches said personal data of said user that is registered in said 
user information database in said sales center (see e.g. paragraph 0050 - if the product 
matches the return criteria set up by the merchant... the service center credits the 
consumer's credit card). 
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Therefore, it would have been obvious to a person of ordinary skill in the art to 
modify Sokei et al., by buying back a used item from said user only when said personal 
data of said user matches said personal data of said user that is registered in said user 
information database in said sales center, as taught by Schwab et al., in order to 
prevent fraud. 

Re claims 6, 12, 15, 23, 29, and 32, Sokei et al. teach a method of buying back 
goods wherein: said particulars of the benefit that is given to said user vary according to 
the maker or model of the goods that said user purchases from said sales center and/or 
the used item that said buy-back center buys back from said user (see e.g. paragraph 
0050). 

Re claims 7 and 30, Sokei et al. teach a method said buy-back center directly 
accesses said user information database in said sales center by way of said network 
and checks whether said personal data that is registered in said user information 
database in said sales center in correspondence with said order number that said user 
was directed to enter as input when applying for buy-back matches said personal data 
that said user was directed to enter as input when applying for buy-back; and said buy- 
back center, having confirmed that said personal data matches, directly accesses said 
user information database and/or said item information database in said sales center by 
way of said network and obtains information relating to said user(see e.g. paragraph 
0078). 
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Sokei et al., in view of Schwab et al. do not explicitly teach a method of buying 
back goods comprising steps wherein: an application for buy-back is accepted by 
directing said user to enter as input personal data of said user together with said order 
number at the Website of said sales center. 

However, Roman et al. teach a method of buying back goods comprising steps 
wherein: an application for buy-back is accepted by directing said user to enter as input 
personal data of said user together with said order number at the Website of said sales 
center (see e.g. paragraph 0015). 

Therefore, it would have been obvious to a person of ordinary skill in the art to 
modify Sokei et al., in view of Schwab et al., by including the step of accepting an 
application for buy-back by directing said user to enter as input personal data of said 
user together with said order number at the Website of said sales center, as taught by 
Roman et al., in order to identify the goods being sold in the system. 

Re claim 10, Sokei et al. do not explicitly teach a method of buying back goods 
further comprising steps wherein: said order number that said user was directed to enter 
as input when applying for buy-back is transmitted from said buy-back center to said 
sales center by way of said network; and said sales center, based on said order number 
that has been transmitted from said buy-back center, obtains information relating to said 
user from said user information database and/or said item information database in said 
sales center and transmits said obtained information relating to said user to said buy- 
back center by way of said network. 
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However, Schwab et al. teach a method of buying back goods further comprising 
steps wherein: said order number that said user was directed to enter as input when 
applying for buy-back is transmitted from said buy-back center to said sales center by 
way of said network; and said sales center, based on said order number that has been 
transmitted from said buy-back center, obtains information relating to said user from 
said user information database and/or said item information database in said sales 
center and transmits said obtained information relating to said user to said buy-back 
center by way of said network (see e.g. paragraph 0052). 

Therefore, it would have been obvious to a person of ordinary skill in the art, at 
the time of the invention, to modify Sokei et al., and include the steps cited above, as 
taught by Schwab et al., in order to keep information between the sales center and the 
buy-back center in synch. 

Re claims 11, 14, and 28, Sokei et al. teach a method of buying back goods, 
wherein: said information relating to said user is: said personal data of said user and 
information relating to goods that said user has purchased that are registered in 
correspondence with said order number in said user information database in said sales 
center; and/or information on the particulars of a benefit that is to be given to said user 
that is registered in said item information database in said sales center (see e.g. 
paragraphs 0037-0039- The Member Registration Processing unit and the Purchase 
registration Processing Unit). 
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Re claim 13. Sokei et al. teach a method of buying back goods, further 
comprising a step wherein: based on said order number that said user was directed to 
enter as input when applying for buy-back, said buy-back center directly accesses by 
way of said network said user information database and/or said item information 
database in said sales center to obtain information relating to said user (see e.g. 
paragraph 0033). 

Re claim 19, Sokei et al. teach means for registering, in correspondence with 
said order number in a user information database in said sales center, said personal 
data of said users that said users are directed to enter as input when applying to 
purchase goods and information relating to goods that said users have purchased; and 
further, for registering in advance in an item information database in said sales center, 
information on the particulars of benefits that are to be given to said users (see e.g. 
paragraphs 0036 and 0062)] and said buy-back server obtains information relating to 
said users from said user information database and/or said item information database in 
said sales center based on said order numbers that said users are directed to enter as 
input when applying for buy-back (see e.g. paragraph 0078). 

Sokei et al., in view of Schwab et al., do not explicitly teach a system for buying 
back goods, wherein: said sales center includes a sales server that is equipped with: 
means for operating a Website on said network for directing said users to enter as input 
personal data of said users and accepting applications to purchase goods. 
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However, Roman et al. teach a system for buying back goods, wherein: said 
sales center includes a sales server that is equipped with: means for operating a 
Website on said network for directing said users to enter as input personal data of said 
users and accepting applications to purchase goods (see e.g. paragraphs 0015-0016). 

Therefore, it would have been obvious to a person of ordinary skill in the art, at 
the time of the invention, to modify Sokei et al., in view of Schwab et al., and include a 
sales server that is equipped with: means for operating a Website on said network for 
directing said users to enter as input personal data of said users and accepting 
applications to purchase goods, as taught by Roman et al., in order to facilitate access 
to the system and therefore encourage users to sell back goods in demand. 

Re claims 20, 24, 27, Sokei et al. do not explicitly teach the limitations of the 

claims. 

However, Schwab et al. teach a system for buying back goods wherein 
communication means for transmitting, to said sales server by way of said network, said 
order numbers and said personal data of said users that said users are directed to enter 
as input when applying for buy-back (see e.g. paragraph 0052)\ and said sales server 
comprises: information management means for, after confirming that said personal data 
that is registered in said user information database in correspondence with said order 
numbers that have been transmitted in from said buy-back server matches personal 
data that has been transmitted in from said buy-back server, obtaining information 
relating to said users from said user information database and/or said item information 
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database in said sales center (see e.g. paragraph 0050)] and communication means for 
transmitting, to said buy-back server by way of said network, information relating to said 
users that has been obtained by said information management means from said user 
information database and/or said item information database (see e.g. paragraph 0052). 

Roman et al. teach a system for buying back goods, wherein: said buy-back 
server comprises: site management means for managing a Website that directs said 
users to enter as input personal data of said users together with said order numbers 
and accepts applications for buy-back of used items (see e.g. paragraphs 0015-0016). 

Therefore, it would have been obvious to a person of ordinary skill in the art, at 
the time of the invention, to modify Sokei et al., in view of Schwab et al., in order to 
facilitate access to the system and therefore encourage users to sell back goods in 
demand. 

Conclusion 

4. The prior art made of record and not relied upon is considered pertinent to 
applicant's disclosure. Bernstein (6,615,185), Drattell (US 2001/0032141 A1), Ertle (US 
2004/0068442 A1), Han (US 2003/0187779 A1), Jenkins (2003/0028476). 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Luna Champagne whose telephone number is (571) 
272-7177. The examiner can normally be reached on Monday - Friday 8:30 - 5:00. 
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If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Florian Zeender can be reached on (571) 272-6790. The fax phone number 
for the organization where this application or proceeding is assigned is 571-273-8300. 

Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). If you would like assistance from a 
USPTO Customer Service Representative or access to the automated information 
system, call 800-786-9199 (IN USA OR CANADA) or 571-272-1000. 



Luna Champagne 

Examiner 

Art Unit 3627 



August 7, 2007 
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